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COUNTRY FACT SHEETS S

AUSTRIA
BELGIUM
CHINA
RANCE
GERMANY

JAPAN
MEXICO
NETHERLANDS
POLAND

PORTUGAL

SPAIN

TURKEY

UNITED KINGDOM
UNITED STATES




< Austria

|AUSTRIAVS. WORLD |

|AUSTRIAVS.

The passenger car situation

Car ownership rate
per 1,000 inhabitants! 2022

575 vehicles ]47 vehicles

(vs. 550 in 2015) (vs. 128 in 2015)
Austria World

EPC market share’

Electric or plug-in hybrid 2022

22N WheT,
0 +19 pts vs. 2019) n (+11 pts vs. 2019)

Germany World

Number of charging points
per 1,000 inhabitants3 2022

I 17
. 03

Price of petrol*

2022
$ ] 83 (+22% vs. 2018) $] B4 (+10% vs. 2018)
Austria World

Annval variation of the NPC market®
(In thousands of vehicles)
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Market forecasts® (in millions of new cars)
2022(),22 | 2023025 (+14%) | 2024 ),2 (+10%)

The catch-up process still in effect in 2023, after the supply chain
issues of the Covid years, is likely to gradually run out of steam in
2024. Moreover, it looks set to be further impacted by persistently
high prices and interest rates.

L ACEA & OICA. 2 IEA & Marklines. 3AE- 4 GlobalEconomy.
5 OICA, Marklines & C-Ways.

The new regulations are poorly understood

Level
of knowledge

Share of respondents who feel
sufficiently informed

I 48%
0%

Implementation A future ban on
of LEZs combustion-powered
vehicles

Share of respondents who know
exactly what they are aware of them

I 25% I 60
3% 48%

Share of respondents who are

Atransition to electric under certain conditions

Low-income households
are penalised

Share of respondents who believe

the measure requiring combustion-powered

cars to be replaced is unfair

I 52Y%
80%

The Asian
offensive

Share of respondents
who associate the brands
with good value

for money

Japan

46%
38%

Government subsidies
are essential

Share of respondents who view them
as “essential”

I 61%
19%

China

4%

16-country average

3%

Korea

45%
36%

Europe USA

A% 13%
0% 2%

Buying a car... can wait

A decision deemed
“difficult”

Share of respondents who believe
that buying a car is difficult

I 59%
8%

You don't
curtently have Youdon'tneed  You are waiting
the financial tobuy for prices
1ES0UCes 4.0ars00n tofall

- 2%

33% 3% []“/u

Top 3 reasons
to wait before
buying a car

To those who want
to buy a car but not
in the next 12 months

SUMMARY

The Austrians find themselves in a real fog when it comes to regulations. A majority

do not know exactly what

these entail. When it comes to assessing the different

carmakers, they are very positive about the value for money that they perceive is
offered by Asian brands, whether Chinese, Japanese or Korean.



() Belgium

|BELGIUM V'S, WORLD |

| BELGIUM VS,

The passenger car situation

Car ownership rate
per 1,000 inhabitants! 2022

vehicles ]47 vehicles
(vs. 497 in 2015) (vs. 128 in 2015)

Belgium World

EPC market share?
Electric or plug-in hybrid 2022

BN 7o Wh,
0 (+23 pts vs. 2019) 0 (+11 pts vs. 2019)

Belgium World

Number of charging points
per 1,000 inhabitants32022

I 2

. 03

Price of petrol*

2022

$2 02 (+17% vs. 2018) $] 64 (+10% vs. 2018)
Belgium World

Annual variation of the NPC market®
(In thousands of vehicles)
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2006
2008
2010
2012
2014
2016
2018
2020
2022
2024

Market forecasts® (in millions of new cars)
2022 ().37 | 2023 (.5 (+35%) | 2024 0.52 (+4%)

The catch-up process still in effect in 2023, after the supply chain
issues of the Covid years, is likely to gradually run out of steam in
2024. Moreover, it looks set to be further impacted by persistently
high prices and interest rates.

The new regulations are poorly understood

Level Implementation A future ban on
of knowledge of LEZs combustion-powered
vehicles

Share of respondents who feel
sufficiently informed

I 5%
50% 34%

Share of respondents who know Share of respondents who are
exactly what they are

I 50%

aware of them

I 55Y%
49%

Atransition to electric under certain conditions

Low-income households
are penalised
Share of respondents who believe
the measure requiring combustion-powered
cars to be replaced is unfair
I 83%

80%

The Asian Korea Japan

4%
38%

offensive

Share of respondents
who associate the brands
with good value

for money

4%
36%

Government subsidies
are essential

Share of respondents who view them
as “essential”

I 1%
19%

China Europe

29%  20%

16-country average
30%

3%

13%
2%

Buying a car... can wait

A decision deemed

Top 3 reasons You dont

ndiee o H currently have You don't need You are waiting
dlﬂ] cult E(:IV\I':‘It:g‘?_ re the financial tobuy for prices
Share of respondents who believe ying fBS0UICes acarsoon ofl
that buying a car is difficult
ying ffi 28% 2%

I 69

To those who want

58% to buy a car but net 2

in the next 12 months

7%
Bl e

33% 3% 20%

SUMMARY

Buying a car is not a decision that Belgians take lightly. In fact, this is the country
where this attitude is the most prevalent. But the difficulty in making such a decision
is not contingent on a possible fall in prices, something that they are the least likely to
anticipate. Regarding every kind of regulation, the Belgians appear very clear sighted,
with a large proportion claiming to see exactly what these measures entail.



@ China

CHINAVS. WORLD

[CHINAVS. |

The passenger car situation

Car ownership rate
per 1,000 inhabitants? 2022

208 vehicles ]47 vehicles
vs. 139 in 2015) (vs. 128 in 2015)

China World

EPC market share?
Electric or plug-in hybrid 2022

207 Wha
0 (+24 pts vs. 2019) U (+11 pts vs. 2019)

China World

Number of charging points
per 1,000 inhabitants3 2022

I 12
. 03

Price of petrol*

2022
$U 99 (+15% vs. 2018) $] 64 (+10% vs. 2018)
China World

Annval variation of the NPC market®
(In thousands of vehicles)

25,000 /—-\/
15,000 /
5,000

2006
2008
2010
2012
2014
2016
2018
2020
2022
2024

Market forecasts® (in millions of new cars)
2022 23.56 | 2023 25 (+6%) | 2024 25 (+0%)

The catch-up process still in effect in 2023, after the supply chain
issues of the Covid years, is likely to gradually run out of steam in
2024. Moreover, it looks set to be further impacted by persistently
high prices and interest rates.

L ACEA & OICA. 2 IEA & Marklines. 3AE- 4 GlobalEconomy.
5 OICA, Marklines & C-Ways.

The new regulations are poorly understood

Level Implementation A future ban on
of knowledge of LEZs combustion-powered
vehicles

Share of respondents who feel ~ Share of respondents who know  Share of respondents who are
sufficiently informed exactly what they are aware of them

I 55% I 35% I 53%
50% 3% 49%

A transition to electric under certain conditions

Low-income households
are penalised

Government subsidies

are essential

Share of respondents who believe

the measure requiring combustion-powered

cars to be replaced is unfair

I 74% I 90%
80% 19%

Share of respondents who view them
as “essential”

The Asian China Japan Europe Korea

ensive . B3% 3% 9% 8% 2%

who associate the brands 16-country average
with good value

L onnaense ]
for money e 3% 3% % 2%

Buying a car...can wait

A decision deemed Top 3 reasons Yuutt‘iﬂ:’l Yoodotieed v i
phrrp= " H currently have o are waiting
dlﬂlcult })?J “I’ralltal.,gg ":_re the financial tobuy for prices
Share of respondents who believe ying fESOUICeS &car soon gl

that buying a car is difficult 7%

To those who want
58% to buy a car but not
in the next 12 months

— 5 24% 23%
EnElss

20% 3% 3%

SUMMARY

The Chinese claim to be well informed about cars, to know exactly what the relevant
regulations entail, and to know whether or not they are in place in their country. Whilst
they believe that subsidies to help people switch to electric vehicles are essential, they
do not feel that the way in which they are allocated is unfair. Setting aside the Chinese
carmakers, no other region of origin stands out in their eyes in terms of the value for
money offered by its brands. They also differ from the rest in thinking that the decision
to buy a vehicle is not a difficult one.



() France

|FRANCE V'S. WORLD |

|FRANCEVS. |

The passenger car situation

Car ownership rate
per 1,000 inhabitants! 2022

573 vehicles ]47 vehicles
(vs. 557 in 2015) (vs. 128 in 2015)

France World

EPC market share?
Electric or plug-in hybrid 2022

A% 7o Wh,
u (+18 pts vs. 2019) U (+11 pts vs. 2019)

France World

Number of charging points
per 1,000 inhabitants32022

I 13
. 03

Price of petrol*

2022
$] 99 (+10% vs. 2018) $] 64 (+10% vs. 2018)
France World

Annval variation of the NPC market®
(In thousands of vehicles)
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Market forecasts® (in millions of new cars)

2022153 | 202318 (+18%) | 2024 1.8 (+0%)

The catch-up process still in effect in 2023, after the supply chain
issues of the Covid years, is likely to gradually run out of steam in
2024. Moreover, it looks set to be further impacted by persistently
high prices and interest rates.

The new regulations are poorly understood

Level Implementation A future ban on
of knowledge of LEZs combustion-powered
vehicles

Share of respondents who feel ~ Share of respondents who know  Share of respondents who are
sufficiently informed exactly what they are aware of them

I 19% I 18% I 53Y%
30% 3% 49%

Atransition to electric under certain conditions

Low-income households
are penalised
Share of respondents who believe

the measure requiring combustion-powered
cars to be replaced is unfair

I 35 I 35
80% 19%

Government subsidies
are essential

Share of respondents who view them
as “essential”

The Asian Korea China Japan Europe

e e WA 3% 0% 28% 1%

who associate the brands 16-country average
with good value

L onnaesse ]
for money % 3% Bh W% 2%

Buying a car... can wait

A decision deemed Top 3 reasons You Snnn’t ottty t
nJdree " H currently have 0U are waiting
dlﬂ] cult E(:IV\I':‘It:g‘?_ re the financial tobuy for prices
Share of respondents who believe ying fBS0UICes & carsoon ol

that buying a car is difficult 38
3[]“/ 4 0
NN 1% To those who want 0 2l]/u
58% to buy a car but net
in the next 12 months

33% 3% 2[]%

SUMMARY

The French find it difficult to decide to buy a car. They claim to have good knowledge
of the regulations on internal combustion engines and traffic restrictions. But they
are particularly critical of such measures and believe them to be unfair, especially on
low-income households. They also highlight the necessity of subsidies to enable them
to go electric. As far as brands are concerned, they are among the least likely to laud
American and Japanese carmakers for their value for money.



& Germany

|GERMANY VS. WORLD |

|GERMANY VS, |

The passenger car situation

Car ownership rate
per 1,000 inhabitants? 2022

584 vehicles ]47 vehicles
(vs. 551 in 2015) (vs. 128 in 2015)

Germany World

EPC market share?
Electric or plug-in hybrid 2022

Ih Zoow Wh
0 (+28 pts vs. 2019) ﬂ (+11 pts vs. 2019)

Germany World

Number of charging points
per 1,000 inhabitants3 2022

I 09
. 03

Price of petrol*

2022
$193 7... SI64 &

u (+13% vs. 2018) N (+10% vs. 2018)
Germany World

Annval variation of the NPC market®
(In thousands of vehicles)
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Market forecasts® (in millions of new cars)
2022265 | 2023 3,08 (+16%) | 2024 315 (+2%)

The catch-up process still in effect in 2023, after the supply chain
issues of the Covid years, is likely to gradually run out of steam in
2024. Moreover, it looks set to be further impacted by persistently
high prices and interest rates.

L ACEA & OICA. 2 IEA & Marklines. 3AE- 4 GlobalEconomy.
5 OICA, Marklines & C-Ways.

The new regulations are poorly understood

Level Implementation A future ban on
of knowledge of LEZs combustion-powered
vehicles

Share of respondents who feel ~ Share of respondents who know  Share of respondents who are

sufficiently informed exactly what they are aware of them

I 56 I 51 I  66%
0% 3% 48%

A transition to electric under certain conditions

Low-income households
are penalised

Government subsidies

are essential

Share of respondents who believe

the measure requiring combustion-powered

cars to be replaced is unfair

I  80% I 70%
80% 79%

Share of respondents who view them
as “essential”

The Asian Korea Japan China Europe USA

ensive o W% 43% 3% A% W%

who associate the brands 16-country average
with good value

L omnaense ]
for money % 3% Hh W% 2%

Buying a car...can wait

A decision deemed Top 3 reasons Yuuﬁu:’t il I
i H: " H currently have 0u are waiting
dlﬂ'lcul.t }J?J v:zlt:f:g ":_re the financial tobuy for prices
Share of respondents who believe ying TESOUTCES acarsoon ofl

that buying a car is difficult
uying is diffi 280/ 40%
N 53 To those who want l

58% to buy a car but not
in the next 12 months

19%
T | 2 [N

33% 3% 20%

SUMMARY

The majority of Germans feel sufficiently well informed about the latest vehicle
regulations, which they believe unfairly penalise lower-income households. Although
the second most common reason for delaying a purchase is a lack of financial
resources, the Germans are less likely than other populations to consider government
subsidies essential. They believe that Korean, Japanese and Chinese brands offer better
value for money. On average, they find it easier to make the decision to buy a car than
those in other countries.



() laly

[TALY VS. WORLD

[ITALY VS, |

The passenger car situation

Car ownership rate per
1,000 inhabitants? 2022

672 vehicles ]47 vehicles
(vs. 612 in 2015) (vs. 128 in 2015)

Italy World

EPC market share?
Electric or plug-in hybrid 2022

W% 7. WA
u (+8 pts vs. 2019) U (+11 pts vs. 2019)

Italy World

Number of charging points
per 1,000 inhabitants3 2022

I (5
. 03

Price of petrol*

2022
$2 UU +1%vs. 2018) $] 64 (+10% vs. 2018)
Italy World

Annval variation of the NPC market®
(In thousands of vehicles)

2,500 /\\
1,900 \/ \/\
1,300 :

2006
2008
2010
2012
2014
2016
2018
2020
2022
2024

Market forecasts® (in millions of new cars)

2022132 | 2023158 (+20%) | 2024168 (+6%)

The catch-up process still in effect in 2023, after the supply chain
issues of the Covid years, is likely to gradually run out of steam in
2024. Moreover, it looks set to be further impacted by persistently
high prices and interest rates.

The new regulations are poorly understood

Level of knowledge Implementation of LEZs A future ban on
combustion-powered

vehicles

Share of respondents who feel ~ Share of respondents who know  Share of respondents who are
sufficiently informed exactly what they are aware of them

I 69 I 18% I 57%
30% 3% 49%

Atransition to electric under certain conditions

Low-income households are

penalised

Share of respondents who believe the measure

requiring combustion-powered cars to be

replaced is unfair

I 77% I 77%
80% 19%

Government subsidies are essential

Share of respondents who view them as
“essential”

The Asian offensive Korea China Japan Europe

sraressresoncensre B070 A1 36% 3% 20%
I 27 S

associate the brands with 16-country average

good value for money 36% 3 4% 38% 30% 2]%

Buying a car...can wait

A decision deemed Top 3 reasons You Snnn’t ottty t
nJdriee " H currently have 0U are waiting
dlﬂ] cult f)t:le:It:f:g?' re the financial tobuy for prices
Share of respondents who believe ying fBS0UICes & carsoon ol

that buying a car is difficult 32
28"/ 4 0
I (0% To those who want to 0 24/u
58% buy a car but not in
the next 12 months

33% 3% 2[]%

SUMMARY

Not only are the Italians aware of the existence of regulations on engine types and
traffic restrictions, they also claim to know exactly what they entail. More generally,
they feel sufficiently well informed about motoring issues. They award high scores to
Chinese and Korean brands, which they feel offer good value for money. Despite Italy
having a high level of car ownership, it has one of the lowest levels of electric vehicle
ownership in Europe.



(®) Japan

JAPANVS. WORLD

[JAPAN VS, |

The passenger car situation

Car ownership rate
per 1,000 inhabitants? 2022

493 vehicles ]47 vehicles
(vs. 481 in 2015) (vs. 128 in 2015)

Japan World

EPC market share?
Electric or plug-in hybrid 2022

Ih Zowe WA
0 (+2 pts vs. 2019) ﬂ (+11 pts vs. 2019)

Japan World

Number of charging points
per 1,000 inhabitants3 2022

. 02
. 03

Price of petrol*

2022
§129 7. S164 Z

. (-5%vs. 2018) . (+10% vs. 2018)
Japan World

Annval variation of the NPC market®
(In thousands of vehicles)

4,700 /_/\r\
4,050 \\\/‘\/

4

3,400
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3 3% 3% 3 3% 3 3% 3% 3 3%

Market forecasts® (in millions of new cars)
2022345 | 2023 4,08 (+18%) | 202441 (+0%)

The catch-up process still in effect in 2023, after the supply chain
issues of the Covid years, is likely to gradually run out of steam in
2024. Moreover, it looks set to be further impacted by persistently
high prices and interest rates.

L ACEA & OICA. 2 IEA & Marklines. 3AE- 4 GlobalEconomy.
5 OICA, Marklines & C-Ways.

The new regulations are poorly understood

Level Implementation A future ban on
of knowledge of LEZs combustion-powered
vehicles

Share of respondents who feel
sufficiently informed

. 23% I 10%

50% 34%

Share of respondents who know
exactly what they are

Share of respondents who are
aware of them

I 29%
49%

A transition to electric under certain conditions

Low-income households
are penalised
Share of respondents who believe
the measure requiring combustion-powered
cars to be replaced is unfair
I 70%

80%

The Asian Japan

offensive 42%

Share of respondents
38%

who associate the brands
with good value
for money

Europe

13%
30%

Government subsidies
are essential

Share of respondents who view them
as “essential”

I 76%
19%

USA Korea China

Mh 1% 8%

Tol 3% %

Buying a car...can wait

A decision deemed
“difficult”

Share of respondents who believe
that buying a car is difficult

I 63%

Top 3 reasons
to wait before
buying a car

To those who want
58% to buy a car but not
in the next 12 months

You don't
curtently have Youdon'tneed  You are waiting
the financial tobuy for prices
TESOUCes a.car soon tofall

20 by i,

T | 2 [T

33% 3% 20%

SUMMARY

Although Japan boasts the highest car ownership rate in the survey, it also has the
lowest proportion of electric vehicles, with sales of the latter only growing very slowly.
The Japanese are not well informed on the topic of regulations. They tend not to know
what they entail and are unaware of their existence in their country. In their opinion,
not all foreign brands offer good value for money, especially those based in China. If
they are holding off on buying a vehicle, that's because they don’t need one and believe

prices could fall.



(+) Mexico

[MEXICO V'S. WORLD |

[ MEXICOVS. |

The passenger car situation

Car ownership rate
per 1,000 inhabitants! 2022

268 vehicles ]47 vehicles
(vs. 236 in 2015) (vs. 128 in 2015)

Mexico World

EPC market share?
Electric or plug-in hybrid 2022

% 7w WA
0 (+1 pts vs. 2019) u (+11 pts vs. 2019)

Mexico World

Number of charging points
per 1,000 inhabitants32022

00
. 03

Price of petrol*

2022
$] 08 (+14% vs. 2018) $] 64 (+10% vs. 2018)
Mexwo World

Annval variation of the NPC market®
(In thousands of vehicles)

1,000

l7OO /\

400

2006
2008
2010
2012
2014
2016
2018
2020
2022
2024

Market forecasts® (in millions of new cars)

2022() 49| 2023(.58 (+18%) | 2024 [ B5 (+13%)

The catch-up process still in effect in 2023, after the supply chain
issues of the Covid years, is likely to gradually run out of steam in
2024. Moreover, it looks set to be further impacted by persistently
high prices and interest rates.

The new regulations are poorly understood

Level Implementation A future ban on
of knowledge of LEZs combustion-powered
vehicles

Share of respondents who feel ~ Share of respondents who know  Share of respondents who are
sufficiently informed exactly what they are aware of them

I 7% 4% I 7%
50% 34% 49%

Atransition to electric under certain conditions

Low-income households

are penalised

Share of respondents who believe

the measure requiring combustion-powered

cars to be replaced is unfair

I 3% I 81%
80% 19%

Government subsidies
are essential

Share of respondents who view them
as “essential”

The Asian Japan China Korea usA Europe

oewie W% A5% 39% 38% 3%

who associate the brands 16-country average
with good value

L comnaense ]
for money B% W% Kk A% 0%

Buying a car... can wait

A decision deemed Top 3 reasons You 3nnn’t ottty t
P H: " H currently have 0u are walting
dlﬂ] cult It;:l“:lal‘ltabgg?' re the financial tobuy for prices
Share of respondents who believe ying fesources acarsoon ofl

that buying a car is difficult
uying is diffi 200/ 5“%
I 5 To those who want 0 18%

in the next 12 months

3% 33% 20%

SUMMARY

Mexicans are extremely critical of the new regulations. They don’t know whether these
measures are in place in their country, are unaware of exactly what they entail and,
in any case, consider them to be unfair. They lack the financial resources to buy a car
and are keen to receive subsidies to help them switch to electric vehicles. In terms of
brands, they have a particular fondness for Chinese and Japanese cars because they
offer good value for money.



< Netherlands

|NETHERLANDS V'S. WORLD |

|NETHERLANDS V.

The passenger car situation

Car ownership rate
per 1,000 inhabitants? 2022

523 vehicles ]47 vehicles
(vs. 491 in 2015) (vs. 128 in 2015)

Netherlands World

EPC market share?
Electric or plug-in hybrid 2022

NN WH,
0 (+20 pts vs. 2019) n (+11 pts vs. 2019)

Netherlands World

Number of charging points
per 1,000 inhabitants3 2022

Wi
003

Price of petrol*

2022
$2287.... 5164 Z

. (+13% vs. 2018) N (+10% vs. 2018)
Netherlands World

Annval variation of the NPC market®
(In thousands of vehicles)

560 /\
400 ‘V A
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Market forecasts® (in millions of new cars)

2022 () 31 | 2023 0 41 (+30%) | 2024 0 43 (+5%)

The catch-up process still in effect in 2023, after the supply chain
issues of the Covid years, is likely to gradually run out of steam in
2024. Moreover, it looks set to be further impacted by persistently
high prices and interest rates.

L ACEA & OICA. 2 IEA & Marklines. 3AE- 4 GlobalEconomy.
5 OICA, Marklines & C-Ways.

The new regulations are poorly understood

Level
of knowledge

Share of respondents who feel
sufficiently informed

I 53%
0%

Implementation A future ban on
of LEZs combustion-powered
vehicles

Share of respondents who know Share of respondents who are
exactly what they are aware of them

. 2% I 4%
34% 49%

A transition to electric under certain conditions

Low-income households
are penalised

Share of respondents who believe

the measure requiring combustion-powered

cars to be replaced is unfair

Government subsidies
are essential

Share of respondents who view them
as “essential”

I 71%
19%

The Asian Japan Korea China Europe

ensive o A% 3% 3% 3%
8% 6% 30%

who associate the brands
3%

20%
2%

with good value
for money

Buying a car... can wait

A decision deemed
“difficult”

Share of respondents who believe
that buying a car is difficult

I 62% To those who want
58% to buy a car but not
in the next 12 months

You don't

currently have You don't need
the financial to buy

esources

Top 3 reasons
to wait before
buying a car

You are waiting
for prices
4.0ars00n tofall

30 ddl

16%
T | 2 [T

33% 3% 20%

SUMMARY

The Netherlands is one step ahead in the roll-out of electric vehicles, with the highest
number of charging points per capita of any country in this survey. When it comes to
regulations, their knowledge is particularly vague, since they don't tend to understand
what they entail and are the least likely to know whether they exist in their country.



&5 Norway

|NORWAY VS. WORLD|

[NORWAY VS,

The passenger car situation

Car ownership rate
per 1,000 inhabitants! 2022

520 vehicles ]47 vehicles
vs. 507 in 2015) (vs. 128 in 2015)

Norway World

EPC market share?
Electric or plug-in hybrid 2022

08%7..... Wi,
0 (+32 pts vs. 2019) U (+11 pts vs. 2019)

Norway World

Number of charging points
per 1,000 inhabitants32022

I 44
B 03

Price of petrol*

2022
$2 26 (+19%vs. 2018) $] 64 (+10% vs. 2018)
Norway World

Annval variation of the NPC market®
(In thousands of vehicles)

180

135 ‘_/\/—.m.
N

© [} o o~ < © s} o N <
o =} — bl — ~ ~ I o~ N
o =} o o o o o o o o
3% 3 3% I3 3 3% 3 3% I3 3

Market forecasts® (in millions of new cars)
2022().174 | 2023 .170 (-2%) | 2024 0.170 (0%)

The catch-up process still in effect in 2023, after the supply chain
issues of the Covid years, is likely to gradually run out of steam in
2024. Moreover, it looks set to be further impacted by persistently
high prices and interest rates.

The new regulations are poorly understood

Level Implementation A future ban on
of knowledge of LEZs combustion-powered
vehicles

Share of respondents who feel
sufficiently informed

I 40% I 29%
50% 34%

Share of respondents who know
exactly what they are

Share of respondents who are
aware of them

I 37%
49%

Atransition to electric under certain conditions

Low-income households
are penalised
Share of respondents who believe
the measure requiring combustion-powered
cars to be replaced is unfair
I 83%

80%

The Asian Japan Korea

32%
36%

offensive

Share of respondents
who associate the brands
with good value

for money

38%
38%

Government subsidies
are essential

Share of respondents who view them
as “essential”

I 71%
19%

China Europe

28%  23%

16-country average
30%

3%

10%
2%

Buying a car... can wait

A decision deemed
“difficult”

Share of respondents who believe bqug acar

Top 3 reasons You dont
to wait before

currently have You don't need
the financial to buy
resources

You are waiting
for prices
acar soon tofall

that buying a car is difficult 390/ 45%
I 7Y To those who want 0 ]4%
tob but not
W opyamee

33% 3% 20%

SUMMARY

Norway boasts by far the highest rate of electric vehicle ownership,
together with the largest number of charging points. The Norwegians are not entirely
sure whether regulations exist in their country. What's more, they don't feel sufficient-
ly informed and don’t see exactly what they entail. In their view, American brands
do not offer good value for money. They don’t believe that buying a car is a difficult
decision and they are not waiting for prices to fall before they do so.



@ Poland

|POLAND VS. WORLD |

[POLAND VS. |

The passenger car situation

Car ownership rate
per 1,000 inhabitants? 2022

684 vehicles ]47 vehicles
(vs. 549 in 2015) (vs. 128 in 2015)

Poland World

EPC market share?
Electric or plug-in hybrid 2022

Bﬂ/ y
0 (+6 pts vs. 2019)

Poland World

Number of charging points
per 1,000 inhabitants3 2022

M 0]
. 03

Price of petrol*

2022
$] 50 (+11% vs. 2018) $] 64 (+10% vs. 2018)
Poland World

Annval variation of the NPC market®
(In thousands of vehicles)
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380 N .
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Market forecasts® (in millions of new cars)
202242 | 2023 (.47 (+11%) | 2024 (.49 (+5%)

The catch-up process still in effect in 2023, after the supply chain
issues of the Covid years, is likely to gradually run out of steam in
2024. Moreover, it looks set to be further impacted by persistently
high prices and interest rates.

L ACEA & OICA. 2 IEA & Marklines. 3AE- 4 GlobalEconomy.
5 OICA, Marklines & C-Ways.

The new regulations are poorly understood

]4% (+l]1pts vs. 2019)

Level Implementation A future ban on
of knowledge of LEZs combustion-powered
vehicles

Share of respondents who feel
sufficiently informed

I 55%
50% 3%

Share of respondents who know Share of respondents who are
exactly what they are

I 0%

aware of them

I 1Y%
49%

A transition to electric under certain conditions

Low-income households
are penalised
Share of respondents who believe
the measure requiring combustion-powered
cars to be replaced is unfair
I 79%

80%

The Asian Korea Europe

3%
30%

offensive

Share of respondents
who associate the brands
with good value

for money

A%
36%

Government subsidies
are essential

Share of respondents who view them
as “essential”

I 73%
19%

Japan China

30% 26%

16-country average
3%

38%

2%
2%

Buying a car...can wait

A decision deemed Top 3 reasons Yuutt‘iﬂ:’l Yoodotieed v i
phrrp= " H currently have o are waiting
dlﬂlcult })?J “I’ralltal.,gg ":_re the financial tobuy for prices
Share of respondents who believe ying fESOUICeS car soon gl

that buying a car is difficult
uying is diffi U% 37 /

I 64%

To those who want
58% to buy a car but not
in the next 12 months

- 26%

33% 3% []“/n

SUMMARY

In Poland, the high car ownership rate is inversely proportional to the number of char-
ging points in the country. The Poles claim to be sufficiently well informed on the topic
of cars. Many of them understand what the new regulations state, but they are also
unsure as to whether they exist in their country. They are also the least likely to state
that Chinese and Japanese brands offer good value for money. They find the decision
to buy a car a difficult one and are delaying such a purchase due to a lack of funds.



Portugal

|PORTUGAL VS. WORLD |

|PORTUGALVS.

The passenger car situation

Car ownership rate
per 1,000 inhabitants! 2022

525 vehicles ]47 vehicles
vs. 424 in 2015) (vs. 128 in 2015)

Portugal World

EPC market share?
Electric or plug-in hybrid 2022

2N s Wh,
0 (+16 pts vs. 2019) U (+11 pts vs. 2019)

Portugal World

Number of charging points
per 1,000 inhabitants32022

I 05
. 03

Price of petrol*

2022
$] 94 (+5% vs. 2018) $] 64 (+10%vs. 2018)
Portugal World

Annval variation of the NPC market®
(In thousands of vehicles)

A
\/

90

2006
2008
2010
2012
2014
2016
2018
2020
2022
2024

Market forecasts® (in millions of new cars)

2022().16 | 2023 (.22 (+38%) | 2024 ().21 (-5%)

The catch-up process still in effect in 2023, after the supply chain
issues of the Covid years, is likely to gradually run out of steam in
2024. Moreover, it looks set to be further impacted by persistently
high prices and interest rates.

The new regulations are poorly understood

Level Implementation A future ban on
of knowledge of LEZs combustion-powered
vehicles

Share of respondents who feel
sufficiently informed

I 8% I 7%
50% 34%

Share of respondents who know
exactly what they are

Share of respondents who are
aware of them

I 36%
49%

Atransition to electric under certain conditions

Low-income households
are penalised
Share of respondents who believe
the measure requiring combustion-powered
cars to be replaced is unfair
I 3%

80%

The Asian Korea Europe

36%
36%

offensive

Share of respondents
who associate the brands
with good value

for money

3%
36%

Government subsidies
are essential

Share of respondents who view them
as “essential”

I 78%
19%

Japan China

3% 3%

16-country average
3%

36%

13%
3%

Buying a car... can wait

A decision deemed
“difficult” v
Share of respondents who believe bqug acar
that buying a car is difficult

I 73%

Top 3 reasons You dont
to wait before

To those who want

currently have You don't need
the financial to buy
1ES0UICES acar soon tofall

vt

You are waiting
for prices

58% to buy a car but net 2

in the next 12 months

16%
T | ¢ [Ta

33% 3% 20%

SUMMARY

When it comes to regulations, the Portuguese find themselves in the dark. They don't
understand what these measures entail and are unsure whether they exist in their
country. In their eyes, European brands offer good value for money. Buying a new
vehicle is a tough decision for them to make. A lack of financial resources means that
they will have to wait before taking the plunge, and any price reductions are unlikely

to encourage them to buy a car any sooner.



< Spain

SPAIN V. WORLD

[SPAINVS |

The passenger car situation

Car ownership rate
per 1,000 inhabitants? 2022

535 vehicles ]47 vehicles
(vs. 489 in 2015) (vs. 128 in 2015)

Spain World

EPC market share?
Electric or plug-in hybrid 2022

W Z... Wha
0 (+8 pts vs. 2019) ﬂ (+11 pts vs. 2019)

Spain World

Number of charging points
per 1,000 inhabitants3 2022

. 03
. 03

Price of petrol*

2022
$192 7... SI64

. (+26%vs. 2018) . (+10% vs. 2018)
Spain World

Annval variation of the NPC market®
(In thousands of vehicles)

1,700

1,200 \ T
\—\/ \\.’
700

2006
2008
2010
2012
2014
2016
2018
2020
2022
2024

Market forecasts® (in millions of new cars)
2022 81 | 2023 0.98 (+20%) | 2024105 (+8%)

The catch-up process still in effect in 2023, after the supply chain
issues of the Covid years, is likely to gradually run out of steam in
2024. Moreover, it looks set to be further impacted by persistently
high prices and interest rates.

L ACEA & OICA. 2 IEA & Marklines. 3AE- 4 GlobalEconomy.
5 OICA, Marklines & C-Ways.

The new regulations are poorly understood

Level Implementation A future ban on
of knowledge of LEZs combustion-powered
vehicles

Share of respondents who feel ~ Share of respondents who know  Share of respondents who are

sufficiently informed exactly what they are aware of them

I 55% I 4% I 62
0% 3% 48%

A transition to electric under certain conditions

Low-income households
are penalised

Government subsidies

are essential

Share of respondents who believe

the measure requiring combustion-powered

cars to be replaced is unfair

I 34% I 85%
80% 79%

Share of respondents who view them
as “essential”

The Asian China Korea Japan Europe

oensive o A% A% 3% 3% 2%

who associate the brands 16-country average
with good value

L comnaense ]
for money e 6% 3B W% 2%

Buying a car...can wait

A decision deemed Top 3 reasons You dort

pyrer-y " H currently have You don't need You are waiting

dlﬂ'lcul.t }J?J v:zlt:f:g ":_re the financial tobuy for prices
Share of respondents who believe ying TESOUTCES acarsoon ofl
that buying a car is difficult 40%

I 65% To those who want
58% to buy a car but not
in the next 12 months

21 19%
EnElsw

33% 3% 20%

SUMMARY

Spain and Italy share similarly low levels of electric vehicle ownership, coupled with
equally small numbers of charging points on their road networks. The Spanish believe
that it is absolutely essential that subsidies are offered to help people go electric,
posting the highest score in the survey on this topic. And like the Italians, once again,
they consider themselves sufficiently well-informed on automotive issues. However,
this does not make the decision to buy a car any easier.



@ Turkey
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| TURKEY VS, |

The passenger car situation

Car ownership rate
per 1,000 inhabitants! 2022

]90 vehicles ]47 vehicles

(vs. 145 in 2015) (vs. 128 in 2015)
Turkey World
EPC market share’

Electric or plug-in hybrid 2022

% 7w WAZ
u (+1 pts vs. 2019) U (+11 pts vs. 2019)

Turkey World

Number of charging points
per 1,000 inhabitants32022

00
. 03

Price of petrol*

2022
$] 22 -8% vs. 2018) $] 64 (+10% vs. 2018)
Turkey World

Annval variation of the NPC market®
(In thousands of vehicles)

1,000 i

e Val

2006
2008
2010
2012
2014
2016
2018
2020
2022
2024

Market forecasts® (in millions of new cars)
2022()59 | 2023 (.98 (+65%) | 2024 0.75 (-23%)

The catch-up process still in effect in 2023, after the supply chain
issues of the Covid years, is likely to gradually run out of steam in
2024. Moreover, it looks set to be further impacted by persistently
high prices and interest rates.

The new regulations are poorly understood

Level Implementation A future ban on
of knowledge of LEZs combustion-powered
vehicles

Share of respondents who feel
sufficiently informed

I 50% . 25%
50% 34%

Share of respondents who know
exactly what they are

Share of respondents who are
aware of them

I 49%
49%

Atransition to electric under certain conditions

Low-income households
are penalised
Share of respondents who believe
the measure requiring combustion-powered
cars to be replaced is unfair
I  80%

80%

The Asian Furope Japan

4%
38%

offensive

43%
30%

Share of respondents
who associate the brands
with good value

for money

Government subsidies
are essential

Share of respondents who view them
as “essential”

I 55
19%

Korea China

3% 2%
6% 3%

Usa
%
3%
16-country average

2%

Buying a car... can wait

A decision deemed Top 3 reasons You l‘iﬂqt it '
iy " H currently have 0u are waiting
dlﬂ] cult It;:l“:lal‘ltabgg?' re the financial tobuy for prices

Share of respondents who believe ying TESOUICES acarsoon ofl
that buying a car is difficult
uying is diffi 320/ 46%
I 77%  To those who want J 19%
1) to buy a car but net
ol in the next 12 months

20% 33% 3%

SUMMARY

Of all the countries surveyed, Turkey is the nation where people find the decision to
buy a car the most difficult. And if they delay such a purchase, it is often due to a lack
of financial resources. Naturally, they believe that subsidies are essential to encourage
people to switch to electric cars. While they are not particularly impressed by the
value for money offered by Chinese carmakers, the opposite is true when it comes to
American brands. They seem quite oblivious to what the new regulations entail.



<& United Kingdom
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|UNITED KINGDOM VS.

The passenger car situation

Car ownership rate
per 1,000 inhabitants? 2022

546 vehicles ]47 vehicles
(vs. 525 in 2015) (vs. 128 in 2015)

United Kingdom World

EPC market share?
Electric or plug-in hybrid 2022

WNTno Wh
0 (+20 pts vs. 2019) n (+11 pts vs. 2019)

United Kingdom World

Number of charging points
per 1,000 inhabitants3 2022

I (7
. 03

Price of petrol*

2022
205 7. S164 Z

. (+23% vs. 2018) . (+10%vs. 2018)
United Kingdom World

Annval variation of the NPC market®

(In thousands of vehicles)
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Market forecasts® (in millions of new cars)
2022161 | 2023 .22 (+38%) | 2024 (.2] (-5%)

The catch-up process still in effect in 2023, after the supply chain
issues of the Covid years, is likely to gradually run out of steam in
2024. Moreover, it looks set to be further impacted by persistently
high prices and interest rates.

L ACEA & OICA. 2 IEA & Marklines. 3AE- 4 GlobalEconomy.
5 OICA, Marklines & C-Ways.

The new regulations are poorly understood

Level
of knowledge

Share of respondents who feel
sufficiently informed

I 9%
0%

Implementation A future ban on
of LEZs combustion-powered
vehicles

Share of respondents who know
exactly what they are aware of them

I 4% I 62
3% 48%

Share of respondents who are

A transition to electric under certain conditions

Low-income households
are penalised

Share of respondents who believe

the measure requiring combustion-powered

cars to be replaced is unfair

I 83%
80%

The Asian
offensive

Share of respondents
who associate the brands
with good value

for money

Korea

33%
36%

Government subsidies
are essential

Share of respondents who view them
as “essential”

I /3%
19%

China

2%
W%

Japan

35%
36%

Europe

3%

16-country average

36%

13%
3%

Buying a car... can wait

A decision deemed
“difficult”

Share of respondents who believe
that buying a car is difficult

I 8%
8%

Top 3 reasons You don't

H currently have You don't need You are waiting
to “.'alt be'fore the fnancial fobuy for prices
buying a car TeSOuIces acarsoon tofal

3 el
To those who want 0 ]7%
to buy a car but not

W M 2%

SUMMARY

The British don’t appear to find the decision to buy a car particularly difficult. And they
are not waiting for a possible fall in prices to make the move. Many of them consider
that Chinese brands offer good value for money. They also claim to have a good awar-

eness and understanding of

local regulations, which are the subject of intense public

debate in the country, particularly when it comes to traffic restrictions.
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| UNITED STATES VS. WORLD|

| UNITED STATES VS, |

The passenger car situation

Car ownership rate
per 1,000 inhabitants! 2022

972 vehicles ]47 vehicles
(vs. 818 in 2015) (vs. 128 in 2015)

United States World

EPC market share?
Electric or plug-in hybrid 2022

8% Z... Wha
0 (+6 pts vs. 2019) U (+11 pts vs. 2019)

United States World

Number of charging points
per 1,000 inhabitants32022

I 04
. 03

Price of petrol*

2022
$0 98 (+34% vs. 2018) $] 64 (+10% vs. 2018)
United States World

Annval variation of the NPC market®
(In thousands of vehicles)

17,000

10,000 j

3,000 \/_\

2006
2008
2010
2012
2014
2016
2018
2020
2022
2024

Market forecasts® (in millions of new cars)
2022 311202315.7 (+407%) | 202416.5 (+5%)

The catch-up process still in effect in 2023, after the supply chain
issues of the Covid years, is likely to gradually run out of steam in
2024. Moreover, it looks set to be further impacted by persistently
high prices and interest rates.

The new regulations are poorly understood

Level Implementation A future ban on
of knowledge of LEZs combustion-powered
vehicles

Share of respondents who know Share of respondents who are
sufficiently informed exactly what they are aware of them

I 52% I 30% I 51
30% 3% 49%

Share of respondents who feel

Atransition to electric under certain conditions

Government subsidies
are essential

Share of respondents who view them
as “essential”

Low-income households
are penalised
Share of respondents who believe

the measure requiring combustion-powered
cars to be replaced is unfair

I 79% I 35
80% 19%

The Asian UsA Japan Korea China Europe

offensive 44% 42% 38% 29% 27%

Share of respondents
who associate the brands 16-country average

formaney M 8% 6% U% 30%

Buying a car... can wait

A decision deemed Top 3 reasons You l‘iﬂqt it '
ng=ces " H curently have ou are wating
dlﬂ1¢l.l|.t to “.’alt befo re the financial tobuy for prices

buying a car esourCes acarsoon fofall

Share of respondents who believe
that buying a car is difficult 9%

% 32% 23%
EnElsn

33% 3% []%

To those who want
58% to buy a car but net
in the next 12 months

SUMMARY

In the country where the car is king, motorists find the decision to buy a vehicle easier
than any other population. Americans favour local brands when it comes to value for
money, while being dismissive of Chinese brands. They consider subsidies essential in
nudging people towards electric cars. When it comes to knowledge about regulations,
Americans score close to the average.





