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MORALE AMONG EUROPEANS 
IS FAIRLY STABLE, BUT 
REMAINS DEPRESSED 

NATIONAL SITUATION: TRENDS DIFFER FROM COUNTRY TO COUNTRY

NATIONAL AND PERSONAL SITUATIONS... NO REBOUND IN SIGHT 
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NATIONAL SITUATIONS ACROSS EUROPE ARE BECOMING MORE HOMOGENEOUS

REGARDLESS OF EVERYTHING, PERSONAL CIRCUMSTANCES HOLD FIRM 
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CONSUMPTION 
DYNAMICS
EVOLUTION OF KEY INDICATORS
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INFLATION IS OMNIPRESENT 
IN THE MINDS OF  EUROPEANS, 
CONSTRAINING THEIR 
PURCHASING POWER 
INFLATION REMAINS AT THE HEART OF PEOPLE’S CONCERNS
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Ont nettement augmenté

Ont plutôt augmenté

Sont restés stables

Ont plutôt baissé

Ont nettement baissé
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Perception de l’évolution des prix au cours des 12 derniers mois, en % avec évolution en point 2023/2024

88 % -3
Estiment que les prix 
ont augmenté

3 %
Estiment que les prix 
ont baissé

+2

INFLATION STILL HEAVILY FELT, ALTHOUGH PERCEIVED PRESSURE IS SLOWING DOWN
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PURCHASING POWER REMAINS UNDER PRESSURE DESPITE A SLIGHT IMPROVEMENT
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UNCERTAINTY HAS LED 
TO PRECAUTIONARY 
SAVING AND SUBDUED 
CONSUMPTION
SAVINGS BOOSTED BY UNCERTAINTIES AND CONTROLLED CONSUMPTION
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THE DESIRE TO SPEND IS PRESENT BUT FRUSTRATED 

THE BIG WINNERS FROM THIS DESIRE TO CONSUME ARE LEISURE TRAVEL, STREAMING SUBSCRIPTIONS AND 
HOUSEHOLD APPLIANCES
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TO STAY AFLOAT, 
HOUSEHOLDS ARE MAKING 
CERTAIN CHOICES AND 
DOING WITHOUT, ESPECIALLY 
WHEN IT COMES TO FOOD
A TIME FOR GOING WITHOUT 
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« Mon budget concernant les factures énergétiques 
a augmenté au cours des 12 derniers mois », en %

Moins de 55 %
De 56 à 59 %
De 60 à 69 %
70 % et plus

Royaume-Uni 76

Belgique 66

France 72

Portugal 53 56 Espagne 66 Italie

62 Pologne

62 Allemagne

59 Suède

74 Roumanie

Moyenne 10 pays

66

RISING FOOD AND ENERGY COSTS LEAD EUROPEANS TO ADJUST THEIR BUDGETS
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BUDGETS HAVE BEEN REVISED AND RESTRUCTURED

LOW EARNERS AND HIGH EARNERS ARE FOREGOING THE SAME ITEMS
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EUROPEANS ARE EATING SMART


